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EXECUTIVE SUMMARY
The W4RES project aims at scaling-up the involvement of women in the market deployment and
uptake of Renewable Heating and Cooling (RHC) solutions via replicable support measures tested and
validated across 8 European countries, Greece, Italy, Germany, Belgium, Denmark, Slovakia, Norway,
and Bulgaria.
The present deliverable D2.2 reports on the Co-Creation Workshop (CCWS) which took place on April
27th, 2021, and which plays an important role in the achievement of the objectives of the project. This
report outlines the objectives and methods employed during the W4RES Co-creation Workshop as well
as its outcomes, pertaining to the measures of the project for scaling-up the involvement of women in
driving the market uptake of RHC.
The CCWS event was designed to present the W4RES project, introduce the Advisory Board members
and the external experts participating, and show the first results of the project from the first phase of
W4RES. Most importantly, though, the core objective of the session was to engage with key
stakeholders in co-defining the project’s measures for supporting women’s leading role in accelerating
RHC market uptake. A total of 49 stakeholders (including project partners) across 141 countries
participated to the workshop, representing various actors belonging to the four Quadruple helix
categories in the RHC sector such as authorities, academia, civil society representatives and business
sector market actors.
The W4RES CCWS followed the World Café format. The World Café is a structured conversational
process for co-creation in which groups of people discuss a topic at several tables, with individuals
switching tables periodically and getting introduced to the previous discussion at their new table by a
Table Host and Co-host, while the discussions was being monitored by a Rapporteur charged of taking
notes.
The W4RES CCWS took place in the form of a half-day virtual event. Two virtual platforms were
selected for the workshop: Microsoft Teams and Google Jamboard. The former software allowed the
participants to be divided in 4 parallel Breakout Rooms during the Co-Creation session. The latter
provided a shared space where participants in the same virtual room were able to contribute
simultaneously and allowed cross-group collaborations.
In this context, the discussions provided meaningful insights, ideas and feedback following the
following four themes Co-creation and evaluation of Business Support Measures, Co-creation, and
evaluation of Technical support measures, Co-creation and evaluation of Capacity Building activities,
Co-creation and evaluation of Awareness Raising campaigns. The CCWS was an important step that
will facilitate the transition from theory to practice, by setting the stages for the demand driven design
of W4RES solutions to be deployed in the next phases of W4RES.

11
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1 INTRODUCTION
The W4RES project aims at scaling-up the involvement of women in the market deployment and
uptake of Renewable Heating and Cooling (RHC) solutions via replicable support measures tested and
validated across 8 European countries. The basic project concept stems from the recognition that
women hold great promise as agents of change, supporting a faster progress towards the climate and
energy targets for 2030.
Within the W4RES context, the Co-Creation Workshop (CCWS) took place on April 27th, 2021, engaging
selected representatives from the project consortium, members of the W4RES Advisory Board, as well
as several external experts in the Renewable Heating & Cooling European and International sector.
A total of 49 participants attended the CCWS, of which 16 were members of the W4RES AB
participated, 14 were external experts and 19 were members of the W4RES consortium.
The objective of the Co-creation workshop was to present the W4RES project to the participants,
Introduce the Advisory Board members and the external experts and show the results of the project
from the first phase of W4RES. Ultimately, the main session of the Workshop was designed to engage
with key stakeholders in co-defining the project’s measures for supporting women’s leading role in
accelerating RHC market uptake.
Overall, the report outlines the objectives and methods employed during the W4RES Co-creation
Workshop as well as its outcomes, pertaining to the measures of the project for scaling-up the
involvement of women in driving the market uptake of RHC. The format and outcomes of the CoCreation workshop are described in four chapters, namely:
-

Chapter 1 – Introduction, elaborating on background and objectives of the co-creation
exercise;
Chapter 2 – W4RES Co-Creation Methodology, detailing the practical aspects of preparing and
delivering the Co-Creation Workshop;
Chapter 3 – W4RES Co-Creation Workshop Thematic Discussions and Outcomes – a thorough
record of co-creation input;
Chapter 4 – W4RES Co-Creation Workshop Conclusions and Recommendations.
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2 METHODOLOGY
2.1 Preparatory work
The W4RES Co-creation Workshop took place on the 27th of April 2021 in the form of a half-day virtual
event (see Appendix 1 for the agenda of the workshop). Due to the ongoing COVID-19 pandemic, the
Co-Creation workshop had to be planned and organised by virtual means. To guarantee the
participants could effectively interact and smoothly contribute to the discussion, two virtual platforms
were selected for the workshop: Microsoft Teams and Google Jamboard. The former software allowed
the participants to be divided in 4 parallel Breakout Rooms during the Co-Creation session. The latter
provided a shared space where participants in the same virtual room were able to contribute
simultaneously and allowed cross-group collaborations (see section 2.2 for the detailed overview of
the world café format).
In collaboration with the Task Leader, the members of the W4RES consortium hosting the discussion
prepared the supporting material to frame the discussion within the scope of the future tasks of
W4RES, for which the outcome of the CCWS will be an essential asset. A few critical points were
considered important for the overall success of the project in the next phases and taken into account
when formulating the questions guiding the discussions at the table:
 The importance of getting feedback on the preliminary list of proposed market uptake
measures and activities of the project.
 The importance of relevant and meaningful Key Performance Indicators for all the activities.
 The importance of the gender-conscious approach, at the core of W4RES.
A total of 30 stakeholders across 14 European and Extra-European countries2 participated in the
workshop, representing various actors belonging to the four Quadruple helix categories in the
Renewable Heating and Cooling sector such as authorities, academia and civil society representatives
and business sector market actors, including representatives within the W4RES consortium as shown
in the list of participants (in Annex II of this report). The agenda and the power point presentation
serving as briefing material was distributed to all participants a week prior to the workshop, to ensure
they were fully informed on W4RES and its objectives, as well as to provide them with the context and
structure of the workshop (see Appendix III).
The methodology followed for delivering the co-creation workshop and its co-creative sessions is
concisely described in the following sub-section of the report.

2.2 Delivering the Co-Creation Workshop
2.2.1 Presenting W4RES and the Advisory Board
During the initial part of the workshop the participants were introduced to the objectives of the
session, and to the scope of the project itself. The partners involved were the following: Q-PLAN,
W4RES coordinator, the 4 CCWS table hosts, APRE, S2i, WECF, HFT, and the other partners participating
as co-hosts or rapporteurs: CIVI EUREC, WR, PEDAL, EAP and EGC. To start the Workshop, Q-PLAN

2

Austria, Belgium, Bulgaria, Canada, Denmark, Germany, Greece, Italy, Mexico, Norway, Poland, Slovakia,
Spain, Turkey,
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welcomed all the participants and gave an overview of the structure, scope, and objectives of W4RES
to the audience.
A short session led by European Green Cities (EGC) centred around the presentation of the Advisory
Board followed: each member of the board had the chance to introduce herself/ himself and briefly
elaborate on her/his field of expertise and the expectations regarding W4RES.
To situate the CCWS within the current stage of development of W4RES and stimulate the discussion,
the results of the phase 1 of the projects (current framework conditions, needs and challenges of
stakeholders across 8 countries) were briefly sketched by White Research. The presentation gave an
idea of the level of market uptake of RHC solutions and the perceptions on different issues relevant
for W4RES, such as the technologies perceived as underused and the barriers limiting the development
of the RHC sector. A rich second part of this presentation focused on the gender dimension that is a
core element of W4RES laying out the factors limiting the involvement of women in the RHC sector
and the recommended measures to unlock the untapped potential.
This presentation wrapped up the introductory part of the CCWS, making room for the interactive CoCreation session that was at its core.

2.2.2 Co-Creation Session: Format and themes
The W4RES Workshop followed the World Café format. The World Café is a structured conversational
process for co-creation in which groups of people discuss a topic at several tables, with individuals
switching tables periodically and getting introduced to the previous discussion at their new table by a
Table Host and Co-host, while the discussions was being monitored by a Rapporteur charged of taking
notes.

Theme A

Theme B

Theme D

Theme C

Figure 1: The World Café Discussion Rounds

Along these lines, during the workshop, four tables were set up to discuss four themes covered during
the course of four co-creation sessions. Accordingly, the participants of the workshop were divided
into four groups. Each group was involved in four co-creation sessions of approximately twenty (20)
minutes duration and thus contributed to all the themes. Each theme addressed key aspects
surrounding the support for the market uptake of renewable solutions and the strategies to unlock the
potential of women in the RHC sector. The figure below illustrates the four (4) themes:
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W4RES Co-Creation Workshop Themes
Theme A

Co-definition and evaluation of Business Support measures
Theme B

Co-definition and evaluation of Technical Support measures
Theme C

Co-definition and evaluation of Capacity Building Activities
Theme D

Co-definition and evaluation of Awareness Raising Campaigns
Figure 2: W4RES Co-Creation Workshop Themes

Approximately 10-14 people were virtually allocated to each of the four tables during the four cocreation sessions. These consisted of one Table Host, a Co-host and a Rapporteur drawn from
consortium partners, who remained at their assigned virtual breakout rooms throughout the cocreation process, as well as teams of 7-8 external participants with experience of the RHC sector the
W4RES Advisory Board who moved from table to table for each of their four co-creation sessions.
A total of 49 participants attended the CCWS, of which 16 were members of the W4RES AB
participated, 14 were external experts and 19 were members of the W4RES consortium.
Discussions about Theme A were led by Steinbeis (S2i), Theme B was led by HFT, Theme C was led by
WECF and Theme D was led by APRE. The following table gives an overview of the roles
Table 1: CCWS Roles' allocation, W4RES partners

Theme

Partner

Name

Partner

Name

Partner

Name

Theme A

S2i

Nathalie De Silva

PEDAL

Jana Bieliková

PEDAL

Innocen Mateeka

Theme B

HFT

Bastian Schröter
Verena Weiler

CIVI

Martina di Gallo

EAP

Angelina Tomova
Ina Karova

Theme C

WECF

Katharina
Habersbrunner

WECF

Carmen Heinrich

WECF

Anja Rühlemann

Theme D

APRE

Miriam De Angelis

EGC

Julie Buschart
Elsebeth Terkelsen

APRE

Serena Fabbrini

The different teams were selected to ensure a good mix of geographies and field of expertise as
described in the following table.

Group 1
Name

Country

Function at the CCWS

QH categpory

External Expert 1

Belgium

External RHC sector Expert

Business
11

Document:
Author:
Reference

D2.2. Report on the W4RES Co-Creation Workshop
White Research
Version: 1
D2.2 W4RES ID GA 952874
Date:
31/5/21

External Expert 2

Italy

External RHC sector Expert

Business

Kirsten Gram-Hanssen

Denmark

Advisory Board member

Academia

External Expert 3

Italy

External RHC sector Expert

Academia

Marta San Roman

Spain

Advisory Board member

Authorities

External Expert 4

Slovakia

External RHC sector Expert

Authorities

Ursula Eicker

Canada

Advisory Board member

Academia

Zuzana Okániková

Slovakia

Advisory Board member

Civil Society

Group 2
Name

Country

Function at the CCWS

QH categpory

External Expert 5

Bulgaria

External RHC sector Expert

Policy

Eleni Heracleous

Greece

Advisory Board member

Academia

External Expert 6

Greece

External RHC sector Expert

Academia

Marisol Oropeza

Mexico

Advisory Board member

Business

Tatiana Guštafiková

Slovakia

Advisory Board member

Policy

External Expert 7

Germany

External RHC sector Expert

Policy

Tsvetomira Kulevska

Bulgaria

Advisory Board member

Policy

Yannis Konstas

Greece

W4RES Consortium Member

Group 3
Name

Country

Function at the CCWS

QH categpory

External Expert 8

Italy

External RHC sector Expert

Policy

External Expert 9

Austria

External RHC sector Expert

Business

Bipasha Baruah

Canada

Advisory Board member

Academia

External Expert 10

Germany

External RHC sector Expert

Business

Giulia Cancian

Belgium / EU

Advisory Board member

Policy

External Expert 11

Greece

External RHC sector Expert

Policy

External Expert 12

Slovakia

External RHC sector Expert

Civil Society

Moez Jomâa

Norway

Advisory Board member

Academia

Kostas Dasopoulos

Greece

W4RES Consortium Member

Group 4
Name

Country

Function at the CCWS

QH categpory

Aldona Kluczek

Poland

Advisory Board member

Academia

External Expert 13

Denmark

External RHC sector Expert

Authorities
12
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Dimitris Psychoyios

Greece

Advisory Board member

Authorities

Leen Govaerts

Belgium

Advisory Board member

Business

Zeynep Gulru Goker

Turkey

Advisory Board member

Academia

External Expert 14

Slovakia

External RHC sector Expert

Academia

Ihsane Haouach

Belgium

Advisory Board member

Business

Table 2: CCWS Expert Groups

During each of the four co-creative sessions, the table hosts facilitated a group discussion, using a semistructured approach, consisting of 3-4 key questions for each theme. Responses to each of these
questions were written up on virtual post-it notes and placed in the relevant box by the participants
themselves on the Jamboard virtual canvas. There was also a space on the virtual canvas to record
additional suggestions or observations which did not correspond directly to any of the key questions
(see figures below).

Figure 3: W4RES Co-Creation Workshop Canvases (1)
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Figure 4: W4RES Co-Creation Workshop Canvases (2)

At each thematic table, the W4RES partners had been allocated according to their expertise and their
role in future W4RES tasks. The three roles as part of the team in charge of moderating the discussion
with expert during the World café part of the CCWS were the following:
1) Table host/Moderator
 Introduced the theme that was object of discussion at the thematic table,
 Encouraged and moderated the debate.
2) Co-host
 Supported the debate and sums up the main takeaway that will be shown on the canvas.
3) Rapporteur
 Took notes during the discussion.
 Presented the main thematic takeaways to the plenary session.
Section 3 of the present report will provide the background of each of the four themes addressed
during the workshop along with figures depicting the questions that were asked during each of the
respective thematic discussions.
At the end of the 4 subsequent co-creating sessions, all the participants returned to the plenary. After
a short break where EUREC took the occasion to share information about the W4RES events and web
resources that were available, the rapporteurs of the thematic tables briefed the participants on the
main outcomes of the thematic discussions. After a Q&A session the CCWS eventually was wrapped
up.
14
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3 THEMATIC DISCUSSION AND OUTCOMES
During the W4RES Co-Creation Workshop, four groups of experts discussed four themes in four
consecutive sessions, each lasting twenty (20) minutes. As explained in the previous sections, the
discussions at each table were moderated by Table Hosts and main discussion outcomes were analysed
and summed up by a Rapporteur.
In this context, the discussions provided meaningful insights, ideas and feedback following the four
themes below:
 Theme A: Co-creation and evaluation of Business Support Measures
 Theme B: Co-creation and evaluation of Technical support measures
 Theme C: Co-creation and evaluation of Capacity Building activities
 Theme D: Co-creation and evaluation of Awareness Raising campaigns

3.1 Theme A: Co-creation and evaluation of Business
Support Measures
Table host: Nathalie De Silva (S2i)
Co-Host: Jana Bieliková (PEDAL)
Rapporteur: Innocen Mateeka (Pedal)

Figure 5: W4RES Co-Creation Workshop discussion Theme A

WP3, led by Steinbeis2i (S2i), foresees the provision of business and innovation support services to
facilitate and accelerate the market uptake of promising RHC solutions and projects. These “business
support services” are to be offered to a maximum of 50 promising RHC projects within the project
15
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regions and addressing the needs and challenges these projects face. Prior to the Co-Creation
Workshop (CCWS), S2I had collected all business services offered by internal and external project
partners (cooperation network within the regional hubs) and into the proposed categories of business
services:
(i)
(ii)
(iii)
(iv)
(v)

market research (market analysis, living lab approaches, energy certification, etc.)
business planning (innovation audit, business modelling, IPR management, social
entrepreneurship, etc.)
access to finance support (identification of funding opportunities, training for application,
application support, etc.)
networking (matchmaking events, pitching events, brokerage services, etc.)
mentoring (partnerships with local cluster, hubs, and mentors, etc.)

The goal of the session within the CCWS was to discuss (Q1) the relevance of the suggested services
and the way they will be implemented during the project, (Q2) the factors that will make the
implementation successful, and (Q3) types of frameworks for evaluation and monitoring. The AB
members and external experts were invited to share their practical experience to help increase the
levels of success for the implementation and potential customization of the business services.
The specific questions and discussion outputs are described below.

3.1.1 Targeting the services to the needs
a) How can we ensure that the offered service within our portfolio and planned measures
match the specific needs of a project or business, i.e., that they address or solve the
identified challenges?
b) How do we ensure the best fit between measures and types of projects?
To start with, one participant recommended to involve the target groups in the process of development
of the services, including check-ins with potential beneficiaries on the offers before the launch of the
services. In this spirit, it was highlighted that the continuous contact with the clients (projects
representatives) was an important feature of the process for our proposed support services.
In another remark, a suggestion was made on creating a platform or a forum that would facilitate the
exchange and feedback on consultancy services.
Besides the business and innovation support aimed at the development of the idea or project, further
support should focus on helping them get funding: e.g., organizing events with financing partners such
as banks, or contacting potential customers and partners, supporting them to go to trade fairs and
introduce them to more stakeholders with potential interest in the projects and ideas.
One participant mentioned that the aspect of using and strengthening existing networks (and
potentially creating new networks) was one of the factors that can help spread the word about
promising ideas and projects, but also reach and motivate more “female project owners” and generate
more “female ideas” e.g., by involving women in business who are also community organisers. As the
community level is not always the same and depends on the country, this kind of activities should be
adjusted to the regional or national context.
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Within this same spirit, the participants discussed that organizing events in a university context (e.g.,
start-up projects especially for women) was another way of engaging more “female ideas” and “female
project owners”.
Further, one participant pointed out that it was important to bring visibility to existing women-led
projects and initiatives in RES, and female entrepreneurs in general, showcasing how they work, proven
track-records and best practices.
In general, using existing networks and involving the target groups in some of our processes is key to
maximise the impact of your services.

3.1.2 Implementation
a) How can we ensure an effective implementation of measures within the project or business
and ensure a sustainable knowledge and skills transfer for the entrepreneurs and projects
to drive their ideas and projects forward and progress?
In this round, participants’ comments included that collaboration with local partners or partnerships
with energy institutions would play an important role to share knowledge and efficiently drive ideas
and projects forward, while ensuring sustainable knowledge and skills transfer.
One participant noted that, within the topic of communication, there should be support for the
definition of goals and definition of the scope of the ideas or projects.
To drive the gender-related impact, more participants suggested to focus on awareness raising and
communication for gender, which is vital to motivate and support the “female idea” and “female
project owners”. At the same time, this kind of information or awareness raising should be shared with
stakeholders as well. Further, ensuring visibility of women-led businesses to decision makers (both
public and private) and to the general public would help increase the support for “female ideas” or
“female project owners”, and raise interest for the target group.
In general, collaboration with local partners and paying attention to gender aspects is important in
ensuring effective implementation.

3.1.3 Impact Evaluation
a) What are key metrics and indicators for us to measure the impact of our business support
services and ensure the transferability of successful services?
In a final round, one participant stressed the importance of having qualitative indicators, rather than
quantitative ones, in the evaluation of the impact of the business support services.
Further, participants proposed various indicators from simple and easy to measure indicators (e.g.
percentage of women among our “clients”; gender balance in the company leadership; diversity of
clients and job applicants; satisfaction with the services provided; number of companies with equal
remuneration, atmosphere in the company) to more complex indicators evaluating the change
resulting from higher participation of women in the sector (such as the time women/men stay in a
company/position; changes in ownership of businesses (male vs. female); creativity gain, work life
balance of employees which can have impact on some aspects of the teams work if gender is addressed
properly; or environmental impact assessment and life cycle assessment - examining the whole life
17

Document:
Author:
Reference

D2.2. Report on the W4RES Co-Creation Workshop
White Research
Version: 1
D2.2 W4RES ID GA 952874
Date:
31/5/21

cycle of a technology; correlate the no. of employees with profit). In total, gender disaggregated data
- at basic entry level, midlevel, senior/executive should be considered.
As for the collection methods, desk research (using statistics) and questionnaires to involved persons
asking for feedback on business services were mentioned.

3.1.4 Further input
The participants of the workshops stressed the importance of gender aspect and bringing visibility to
successful women in the sector in various activities, especially awareness raising and communication.
Creating networks and exploiting the potential of collaboration with existing networks and local
partners to attract potential beneficiaries of the business support services and also to ensure
sustainability of the services seems to be a crucial aspect in the development, as well as
implementation phase.
Continuous support, including not only consultancy or advisory services, but also getting in contact
with potential customers and partners, as well as obtaining funding seems to be vital to drive their
ideas and projects forward and progress. Verifying the proposed package of services with the target
group was recommended. To evaluate the impact of the services, it is important to use qualitative
indicators, not only quantitative ones.
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3.2 Theme B: Co-creation and
Technical support measures

evaluation

of

Table host: Bastian Schröter, Verena Weiler (HFT)
Co-Host: Martina di Gallo (CIVI), Ina Karova (EAP)
Rapporteur: Angelina Tomova (EAP)

Figure 6: W4RES Co-Creation Workshop discussion Theme B

The “Technical Services” work package, led by Hochschule für Technik Stuttgart (HFT), aims to support
about 50 promising RHC projects with technical services according to their needs and challenges. Ideas
on technical services before the Co-Creation Workshop (CCWS) were:
(i)
(ii)
(iii)
(iv)

Support in simulating building heating and cooling demands,
Modelling potential heat supply options,
Environmental impact assessment,
Coaching on securing certification, amongst other.

The goal of this session was to (Q1) test project selection criteria, (Q2) discuss potential technical
services to be offered and (Q3) whether these comprise gender aspects, and (Q4) to discuss criteria
with which we can evaluate the success of a project and/or the offered technical services.

3.2.1 Project selection criteria
To select the “best” projects, we need to establish selection criteria. The following indicators were
proposed: level of innovation, environmental and technological sustainability, business case:
profitability, feasibility, scalability, risk assessment, other impacts outside of the RHC sector. We asked
the participants four questions:
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Are the proposed key metrics the most relevant for choosing the “best” projects?
Is the metric-based logic ok?
Shall we apply “country-adjustment factors”?
What do we consider as minimum level of women engagement to participate?

Most of the participants agreed with the metrics, there were suggestions to add Technology Readiness
Levels and aspects of Life Cycle Assessment as criteria. In addition to feasibility and scalability, the
replication potential should be considered.
Regarding country-adjustment factors, participants pointed out the differences between countries and
argued that these differences should be considered, in order to include projects with more challenging
conditions.
The proposed minimum level of women engagement ranged between a minimum of 30% and 50% in
the project. The project however should be led by one or more women in any case.

3.2.2 Technical service offerings
The consortium aims to offer technical support and consultancy services to help women set-up and
deploy gender responsive RHC solutions. We showed participants the potential offerings which
include: Simulation of project-related (building) heating and cooling demands as well as dimensioning
and impact assessment of different heat supply options, environmental impact assessment of selected
technical options (e.g., CHP vs. heat pump), advice on setup of energy monitoring, support in setup of
green financing/project management and support in project certification. We asked the participants
three questions:
a) Do the proposed technical services target the supposed needs? If not, what should be
added?
b) What services are particularly relevant for what type of project?
c) What is the level of technical sophistication of project responsible?
The participants felt that additional services might be of value, for example Life Cycle Assessment of
measures or a stronger focus on green financing and support for crowd funding. Additionally, the
impact of occupant behaviour and acceptance of technical measures by the affected people should be
considered alongside purely technical aspects. The participants furthermore pointed out that services
should be accompanied by gender-tailored training sessions, info material etc. A discussion point was
that offerings might be required to “find” the right projects in the first place.

3.2.3 Gender aspects
Our focus is on supporting women-led projects in the RHC-sector, so we wanted to understand if and
if so, how the gender dimension should be considered in the project selection and in the services, we
offer them. We therefore asked the participants two questions:
a) How do we/do we need to ensure that services
- consider a gender dimension?
- Are customized to women’s need?
b) How can these services help overcome specific barriers that women face in the sector?
Suggestions pointed out that the services we offer could lead to an increased visibility of these projects
e.g., by presenting them in women networks. Also, a higher share of women leading and participating
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in such projects in the RHC-sector could be a long-term goal. Many answers focused on soft factors
such as flexible working hours, salary equality and consideration of unpaid care work in order to enable
women-led projects.

3.2.4 Impact evaluation
To evaluate the impact of the projects that W4RES supports as well as our impact on the projects
themselves, we wanted to understand more on the following:
a) How can we best measure projects’ long-term impact? (KPIs?)
b) How can we measure the impact of our offerings on the projects’ success?
c) How do we ensure that the projects are transferable?
Answers to the first question included a decrease in energy poverty or increases in efficiency and
performances as potential KPIs. Further suggestions are to establish project audits and environmental
impact assessments. For the second question, it was suggested to benchmark the performance of
projects supported by us to “regular” projects. This could be done with indicators such as gender ratio
or financial indicators.
The participants’ input was very helpful and will ensure that we further tailor the technical service
offerings to the needs of promising projects. The project selection criteria will be specified according
to the feedback to Q1. HFT furthermore would like to highlight the feedback to Q3, on increasing
visibility of women-led projects we select. HFT will also try to include the additional technical services
suggested as far as they can be provided by the consortium. Concerning the impact evaluation of the
projects, HFT is planning to establish KPIs that incorporate participant suggestions.
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3.3 Theme C: Co-creation and evaluation of Capacity
Building activities
Table host: Katharina Habersbrunner (WECF)
Co-Host: Carmen Heinrich (WECF)
Rapporteur: Anja Rühlemann (WECF)

Figure 7: W4RES Co-Creation Workshop discussion Theme C

The session revolving around theme C gathered the information that will facilitate the development of
capacity building for gender mainstreaming activities at the core of task 4.2 led by WECF. The goal of
this session was to (Q1) identify the most relevant target groups, (Q2) discuss the potential capacity
buildings activity to be offered and whether these comprise gender aspects and (Q3) identify resources
in terms of network, materials and expertise that could support W4RES. Finally, the brainstorming
session also covered (Q4) the criteria against which the success of the activities could be measured.

3.3.1 Target Groups
b) What groups should be involved (e.g., specific public entities, sectorial agencies, general
public, associations, etc.) in the capacity building activities to spur the uptake of women
entrepreneurship in RES?
c) How do we specifically reach out to girls/women?
Regarding the potential target groups, the participants pointed to the personnel of private companies
including business owners and managers, public administrations, and industry associations such as the
European Heat Pump Association. Training the trainers and mentors to improve their way of
communication through appropriate media materials would make it more inviting for women to get
involved, focusing on topics such as work life balance and equal renumeration.
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It was also argued that educational organizations play a key role: participants suggested to strengthen
the capacity of schools and universities to encourage girls to get the involved in STEM related
education paths at an early stage of their education. Experts also suggested to strengthen the capacity
of schools to deliver gender-responsive Science Tech Engineering education, for example through
teacher training.
This kind of activities would also help to overcome perceptions of gender roles and gender stereotypes
about STEM and should be designed to be appealing for girls through for example events such as girls’
days or internships and targeted consultancy for young women who have decided to study in this field.
Participant suggested also to intervene even earlier through lessons, exercises, and projects for kids in
schools and kindergartens. These activities would have a special gender focus (for example on gender
just communication), would introduce renewables energy related discussions to young girls with ageappropriate material (gamification, solar bikes, etc.), and would enable the development of an
interested in STEM related fields.
The participants mentioned the opportunities linked to encouraging and supporting dual careers
combining apprenticeship and study at university. It was argued young women and men interested in
renewable energy sector in all its aspects (technology, business, finance, and marketing) should be
encouraged and supported to pursue a dual career which would open many opportunities due to the
combination of practical and theoretical education. At the same time, it could be interesting to target
specifically women and encourage especially successful female actors in the RHC sector to open space
for dual careers.
Other important target groups identified were associations (of teachers, workers, and engineers),
educational organizations, potential prosumers that would benefit from having more information on
renewable heating and cooling technologies, and finally media at local, regional, and national level.
The participants were asked to elaborate further on who should receive capacity building focused
activities and how is it possible to involve specifically women and girls. Several experts argued in favor
of showcasing role models of successful women and including female figures working on the field and
commercials and advertising campaigns, alongside setting up mentoring schemes with women who
are leaders in the field.

3.3.2 Content and Format
a) Which content should be covered in the capacity building activities in order to increase the
uptake of women entrepreneurship in RHC?
b) What specific formats should be used to mobilize and engage the target groups?
With regards to the content of the capacity building activities, the participants suggested several
aspects to focus on, starting from providing more information on financing opportunities. A participant
remarked that the biggest obstacles to entrepreneurship in RE is the demanding requirements in terms
of know-how (both technical and business-related skills) and the difficult access to financing. It was
suggested that training activities combining finance and business training would be more effective
than either of the two addressed by itself.
Other advice regarding the content revolved around including specific vocational guidance, (leadership
skills and management responsibility), awareness raising on gender equality issues, on the impact and
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importance of the transition into a fossil-fuel free sector, as well as on the importance of creating green
jobs for the young generation.
Another suggestion revolved around providing trainings on using and applying RHC in the tourism
sector. Targeting women specifically, these trainings would show the advantages of supporting the
transition to RHC solutions as well as giving an overview of business concepts. The trainees would
eventually receive a certificate and would be able to use it for marketing for eco-tourism and other
related activities.
It was observed that marketing skills are especially needed for RE technologies such as SHS and solar
lanterns that are sold to households; other important aspects included technical related (installation,
O&M, products standards, quality control) to business-related (accounting, bookkeeping, product
design, pricing, business plan design).
The experts continued their brainstorming session addressing the most appropriate format that would
stimulate the engagement. For example, it was argued that the training activities would benefit from
taking a mentoring format and presenting successful business models to inspire women through
"success stories” and from connecting to everyday interests of women (Energy Costs, Ventilation,). The
participants also highlighted the importance of offering child-care, scheduling workshops at Familyfriendly hours and to have interactive social formats.
Finally, it was suggested that the engagement of local energy communities in the training process
would be beneficial for the success of the activities.

3.3.3 Resources
a) Do you know and can provide resources (e.g., networks, experts, materials) that could
support the W4RES and capacity building activities?
Participants were also encouraged to list examples of networks experts and materials that could
support W4RES in its capacity building activities. The resources identified during the brainstorming
session were the following: Universities and Gender Institutes, Women in Energy network, Femtec,
Women in Wind, FIT - Frauen in die Technik, IRENA, Arbeiterkammer (Austria), Wirtschaftskammer Women group, Women in Hydrogen and REScoop.eu working group Gender Power. A program by DG
REGIO named Youth by Youth to Shape European Territorial Cooperation was also mentioned by the
participants as a valuable resource.

3.3.4 Monitoring
a) What could be key indicators to measure the impact of the capacity building activities?
b) Which tools are needed for a successful monitoring system to ensure the sustainability and
transferability of the capacity building support?
At this stage of the discussion the participants were asked which key indicators should be taken into
consideration to measure the impact of the capacity building activities. The list of suggestion included
metrics such as the percentage of women in Energy studies at university, the percentage of women as
teachers in Technology studies, the percentage of women in technical schools and the percentage of
women in tech-related professional roles. Other indicators proposed were the percentage of energy
companies with work life balance measures, the measurement of Work-Life-Balance-Happiness, and
the gender wage gap in the RHC sector.
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The experts considered the following indicators as relevant for the activities: the number of RES
Community Shares owned by women, the number of new businesses founded by women and the total
investment volume in projects provided by women as useful metrics for monitoring. This rich list
continued with the number of participants in workshops, number of downloads of specific information,
the increase in turnover in companies that were coached, and the number of press articles related to
the capacity building activities.
The main suggestion regarding tools for a successful monitoring system revolved around the
development of indicators to measure skills and curricula with the purpose of enabling women to be
considered equally in application processes. Additionally, it was suggested to develop a network for
women in the renewable energy sector, alongside performing desk research on statistics and data on
RHC topics and gender (creation of advances surveys and statistical databanks).
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Theme D: Co-creation and evaluation of Awareness
Raising campaigns
Table host : Miriam De Angelis (APRE)
Co-Host: Julie Buschart (EGC)
Rapporteur: Serena Fabbrini (APRE)

Figure 8: W4RES Co-Creation Workshop discussion Theme C

This thematic table of the CCWS will help to develop the awareness raising related tasks led by APRE.
These tasks aim to deploy regional awareness raising campaigns to (i) inform women about the
benefits of RHC solutions, as well as available opportunities and means for capturing them; (ii) to
promote an understanding of gender related challenges in the RHC market and how to overcome
them.
The work of the session revolved around four main questions, starting from (Q1) What groups should
be targeted in your country (e.g., specific public entities, sectorial agencies, general public,
associations, exc.) to spur the uptake of women entrepreneurship in RES through awareness raising
campaigns? What messages should these campaigns hold? The debate then moved to the following
question, (Q2) which was what tools and channels should be used for successful awareness-raising
campaigns in your country, and why (e.g., TV ads, posters, videos, social media)? The third macro
question (Q3) asked to the participants what networks could we reach out to in your country to help
and support the W4RES and the awareness-raising campaigns? Finally, the last question (Q4) was the
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following: what specific actions do you think a campaign should have, to succeed in attracting and/or
empowering more young girls and women to the RES sector/market?
The outcomes of the session are described below.

3.3.5 Potential Target Groups
a) What groups should be targeted in your country (e.g. specific public entities, sectorial
agencies, general public, associations, exc.) in order to spur the uptake of women
entrepreneurship in RES through awareness raising campaigns?
b) What messages should these campaigns hold?
Regarding the potential target groups, many participants pinpointed the importance to target female
students throughout the education system: in primary and in secondary schools in order to stimulate
girls’ interest in STEMs and promote the idea that girls can choose a “technical” study’s path like their
male peers (working on the gender bias); in university in order to encourage STEM careers and give
visibility to female role models; in the academies for technical sciences; as well as in business schools
in order to raise the future entrepreneurs’ awareness of the renewable energy sector and women
participation.
Parents were also identified as a possible target of the W4RES campaigns focusing on the possibilities
of women in energy so that they can support their kids in choosing a renewable energy-related career
path. While discussing the importance of encouraging women into STEM careers, it was also
underlined that anthropology, sociology and in general social sciences majors are relevant to develop
energy systems and should be considered as target groups too.
As the discussions mainly focused on the critical role of education, the different national
departments/ministries of education and similar were also identified as potential targets.
Many participants considered the policy-making entities dealing with environmental issues (e.g., the
Ministry of Environmental Transition in Italy) as crucial to be made aware of W4RES activities, aims
and results.
Given the Danish experience with an all-female board in social housing organizations, it was suggested
that they would be a good target for information on how to implement RES in Denmark and in other
countries as well.
Non-Governmental Organizations and Civil Society Organizations that promote women's increased
participation in the work force and particularly in the energy sector (e.g., Turkish Women in
Renewables and Energy) can also be included among the target groups.
As for the private side, business, and industry associations (e.g., European Heat Pump Association, the
Associations of Architects, Engineers, Constructing Architects, the building sector in general) were
selected as target groups along with venture capitalists. The latter could be encouraged to integrate a
gender perspective in their decision-making practices.
At last, consumers and citizens were also identified as target groups to be made aware of the
advantages of RES technologies through women-led examples, so they are informed about the
sectorial innovations and provided a gender perspective at the same time. Indeed, it was noted that
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the general public should be informed that energy and RES is about everyday life and not just a
technical issue.

3.3.6 Tools and Channels
a) What tools and channels should be used for successful awareness-raising campaigns in
your country, and why (e.g. TV ads, posters, videos, social media)?
Regarding the tools and channels, most of the participants suggested to use social media to reach
several audience’s categories: young people (Tik Tok, Instagram, YouTube), field professionals
(LinkedIn), researchers (ResearchGate, Academia.edu). To better target students, universities’ social
accounts could be used as multipliers of W4RES messages and content. Podcasts were also identified
as useful campaign tools.
In addition, the discussion considered more traditional tools such as articles in newspapers and
magazines, posters, video interviews and the W4RES promotion at women-only major international
conferences and events.
Participants also suggested to develop children’s books and stories to get to a younger audience.
It was observed that campaigns can be useful tools for raising awareness and visibility of specific issues,
as proved by Canada’s experience. In fact, in recent years, in Canada several campaigns have focused
on increasing governments and companies’ commitment to enhancing women’s participation in the
energy sector. For example, the Clean Energy Ministerial (CEM) launched the Equal by 30 Campaign
under its C3E (Clean Energy, Education and Empowerment) initiative in 2018 to bring together private
and public sector actors committed to equal pay, equal leadership, and equal opportunities by 2030
(C3E and IEA, 2019). Nine countries (Canada, Italy, Sweden, Finland, UK, U.S., Japan, Germany, France)
and more than 80 energy companies have joined the campaign. The campaign asks governments and
companies to endorse high-level gender equality principles and subsequently commit to taking
concrete actions to close gender gaps and increase women’s participation in the RE sector. Canada has
also made progress in demonstrating how international campaigns can be implemented at the national
level. Engineers Canada supports the implementation of the Equal by 30 Campaign and has a target
that 30% of newly licensed engineers should be women by the year 2030. Through Engendering
Success in STEM (ESS), a seven-year research program, Engineers Canada and its associates seek to
identify organizational practices that can predict and support a gender-responsive working
environment.

3.3.7 Networks and associations
a) What networks could we reach out to in your country to help and support the W4RES and
the awareness-raising campaigns?
Participants were also encouraged to list networks and associations from their own countries that
could support the W4RES awareness-raising campaigns. Their inputs are summarized in the list below.




C3E International (Clean Energy Education and Empowerment International Initiative)
City networks e.g. Energy Cities, Climate Alliance, ICLEI
Comité Femme Science (Belgium)
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Confindustria (Italy)
Danish center for gender, equality and diversity (Denmark)
Danish Women’s Society (Denmark)
Energiefrühstück (Austria)
Engineers Canada (Canada)
FAST - Federation of scientific and technical association (Italy)
FELIN (FEmale Leaders INitiative)(Austria)
Female Architects - part of the Architects' Association in Denmark
FIT (Frauen in die Technik) (Austria)
Global Women’s Network for the Energy Transition (GWNET) (Austria)
Industry associations (e.g., European Heat Pump Association)
REScoop.eu - European Federation of RES cooperatives
Smart Cities and Communities Cluster (Italy)
Student Energy (Canada)
Turkish Women in Renewables and Energy (TWRE)
WECF (Women Engage for a Common Future)
Women in Renewable Energy (WiRE) (Canada)
Women in Sustainable Energy Research (WISER) (Canada)
Womenuniverse: Alumni association of technical University of Graz (Austria)
Workshop for journalists working/influencers on technology

For instance, it was mentioned that Engineers Canada facilitates the 30 by 30 Champions network, the
collection of data on women´s participation in engineering, the distribution of this information, and
the implementation of advocacy strategies on women in engineering aimed at the Canadian federal
government.

3.3.8 Specific Actions
a) What specific actions do you think a campaign should have, to succeed in attracting and/or
empowering more young girls and women to the RES sector/market?
Concerning the specific actions to be foreseen by W4RES awareness raising campaigns, several
different inputs came from the participants.
‘Late nights’, a typical northern European initiative where industries open their plants’ doors to
visitors, were suggested to be a good action to rase the interest of the public towards the RHC technical
advancements. Similarly, sponsoring students’ visits to industrial plants and/or promoting industrial
internships were included among the potential W4RES awareness raising actions.
The organization of meetings on the importance of female leadership as well as the organization of
information events in the framework of national and international fairs and/or other initiatives, and
the use of successful female testimonials was suggested as an effective way to inform the public and
to promote positive role models. To this same end, booklets, interviews, and case studies were
discussed along with children’s books and stories in order to attract the interest of the younger public.
Participants also encouraged project development actions in smart cities, bringing together
stakeholders needed in such a development.
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At last, some suggested the use of interactive digital billboards.
It was also suggested that the project W4RES should establish a repository of resources on gender
equality in the renewable energy sector, to make a platform for academic papers.
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4 CONCLUSIONS AND RECOMMENDATIONS
The feedback from the W4RES CCWS was positive, and the delivery of the workshop session is to be considered successful. The participants were able to
interact with each other and with the table host by providing meaningful insights. The rotation at the core of the World Café format ensured the progressive
advancement of the discussion. The diverse combination of expertise within the groups and the appropriate size allowed all the participants to participate to
the co-creation process in a stimulating way. The work of the partners moderating the thematic discussions enabled a meaningful presentation of the main
takeaways of the event during the conclusive plenary session. The participants seemed passionate about the topic under debate and generally very satisfied
with the structure, delivery, and content of the workshop.
The validation of the proposed measures, the constructive feedback offered from RHC sector experts and the new suggestion duly collected, have informed
the partners in charge of the W4RES future tasks. As a matter of fact, the CCWS has been an important step that will facilitate the transition from theory to
practice, by setting the stages for the demand driven design of W4RES solutions to be deployed in the next phases of W4RES.
The table below provides an overview of the main results of the discussion.
Table 3: Summary of W4RES Co-Creation Workshop Discussions, Theme A

Theme A: Co-creation and
evaluation of Business
Support Measures

Question
Q1: Targeting
the services to
the needs










Conclusions and Recommendations
Involve the target groups in the process of development
Continuous contact with the clients (projects representatives)
Create of a platform or forum
Facilitate access to funding
Use and strengthening existing networks (creating new ones)
Reach and motivate more female project owners
Organize events in a university context
Increase visibility for existing women-led projects and initiatives in RES
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Q2:
Implementation








Collaborate with local partners or partnerships with energy institutions
Communicate field: support for the definition of goals and definition of the scope of the ideas or projects
Focus on awareness raising and communication for gender
Give visibility of women-led businesses to decision makers and general public
Collaborate with local partners
Focus the attention on gender aspects

Q3: Impact
Evaluation















Qualitative indicators
Percentage of women among our “clients”
Gender balance in the company leadership
Diversity of clients and job applicants
Feedback on satisfaction with the services provided
Number of companies with equal remuneration
Time women/men stay in a company/position
Changes in ownership of businesses (male vs. female)
Creativity gain, work life balance of employee.
Environmental impact assessment and life cycle assessment
Correlate the no. of employees with profit
Gender disaggregated data
Collection methods: desk research (using statistics) and questionnaires

Further Input







Bring visibility to successful women in the sector
Create networks and exploiting the potential of collaboration with existing networks and local partners
Ensure sustainability of the services
Ensure continuous support
Validate the proposed package of services with the target group
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Theme B: Co-creation and evaluation of Technical Support Measures

Table 4: Summary of W4RES Co-Creation Workshop Discussions, Theme B

Question
Q1: Project
Selection Criteria

Q2: Technical
services offering

Conclusions and recommendations








Technology Readiness Levels
Aspects of Life Cycle Assessment
Replication potential
Feasibility
Scalability
Minimum level of women engagement ranged between a minimum of 30% and 50%
The project should be led by one or more women




Positive feedback on the proposed services
Additional services
o Life Cycle Assessment of measures
o Stronger focus on green financing and support for crowd funding
Consider the impact of occupant behaviour and acceptance of technical measures
Accompany technical services gender-tailored training sessions, info material etc



Q3: Gender
Aspects





Ensure Increased visibility of selected projects by presenting them in women networks
Set long-term goal: higher share of women leading related projects
Take into account the importance of soft factors (flexible working hours, salary equality and consideration of
unpaid care work) to enable women-led projects

Q4: Impact
Evaluation



Potential KPIs
o Decrease in energy poverty.
o Increases in efficiency and performances.
o Gender ratio
o Financial indicators
Establish project audits and environmental impact assessments
Benchmark the performance of projects supported by W4RES to “regular” projects
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Theme C: Co-creation and evaluation of Capacity Building activities

Table 5: Summary of W4RES Co-Creation Workshop Discussions, Theme C

Question
Q1: Target
Groups





Conclusions and recommendations
Target Groups
o Public administrations
o Associations (Teachers, Workers, Engineers)
o Educational organizations
o Potential prosumers
o Media (Local, Regional and National)
o Owners / Managers of businesses
o Industry (e.g., European Heat Pump Association)
Outreach targeting women and girls
o Teacher training
o Train the trainer support for organisations
o Create certification scheme for e.g., tourism business focused on the RHC promoted by women
o Show success cases of women in RHC.
o Advertising campaigns with female figures working on the field
o Mentoring schemes
o Target girls in early stage in their education (STEM)
o Girls Day at universities
o Cooperative education: internships of university students
o Dual career
o Projects in Schools and kindergarten
o Schools and universities to develop such training sessions.
o Targeted consultancy of young women when they decide on what to study
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Q3: Resources
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Focus on information on financing
Consider the importance of Marketing skills (especially needed for RE technologies
Include activities covering technical (installation, O&M, products standards, quality control) and business-related
(accounting, bookkeeping, product design, pricing, business plan design) aspect
Include specific vocational guidance
Develop training that combines finance and business training is more effective than either finance or business
training alone
Discuss how to create green jobs for young generation
Elaborate strategies to overcome obstacles to entrepreneurship in RE, e.g. skills (both technical and business
related) and related to access to financing
Address leadership skills and management responsibility
Discuss gender equality issues
Present successful business models with a mentoring format to "copy" such ideas
Give inspiration & "success stories" of other women
Create connection to everyday interests of women (Energy Costs, Ventilation...)
Raise awareness on the importance of the transition towards a fossil fuel-free society, impact of the transition on
our future
Women in Energy network
Femtec
Universities - Gender institutes
Women in Wind
FIT - Frauen in die Technik (at most technical universities)
IRENA
Arbeiterkammer (Austria)
Wirtschaftskammer - Women group
Women in Hydrogen
Gender Power - REScoop.eu working group.
Youth in transformation - recent material from DG REGIO
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Key indicators
o Percentage of women in Energy studies at University
o Percentage of women as teachers in Technology studies
o Percentage of women in technical schools
o Percentage of women in tech roles
o Percentage of energy companies with work life balance measures
o Work-Life-Balance-Happiness
o Salary difference of men/women in energy
o RES Community Shares owned by women
o Number of new businesses founded by women
o Total investment volume in projects provided by women
o Number of participants in workshops
o Number of Downloads of specific information
o Increase in turnover in companies that were coached
o Number of press articles



Tools
o
o

Identification of Skill and Curricula
Research on statistical data
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Theme D: Co-creation and evaluation of Awareness Raising campaigns

Table 6: Summary of W4RES Co-Creation Workshop Discussions, Theme D

Question
Q1: Potential
target Groups

Conclusions and recommendations









Female students
Parents
National departments/ministries of education
Policy-making entities dealing with environmental issues
Social housing organizations
Non-Governmental Organizations/Civil Society Organizations
Business and industry associations
Consumers and citizens

Q2: Tools and
Channels










Social media
Podcasts
Traditional Press (e.g., articles in newspapers and magazines),
Posters
Video interviews
Conferences and events
Develop children’s books and stories
Campaigns (e.g., asking governments and companies to endorse high-level gender equality principles and
subsequently commit to taking concrete actions to close gender gaps)

Q3: Networks
and Associations










30 by 30 Champions network
Engineers Canada (Canada)
Women in Renewable Energy (WiRE) (Canada)
Turkish Women in Renewables and Energy (TWRE) (Turkey)
Comité Femme Science (Belgium)
REScoop.eu
Student Energy (Canada)
Women in Sustainable Energy Research (WISER) (Canada)
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FIT (Frauen in die Technik) (Austria)
Danish centre for gender, equality, and diversity (Denmark)
Danish Women’s Society (Denmark)
C3E International
City networks e.g. Energy Cities, Climate Alliance, ICLEI
Confindustria (Italy)
Smart cities and communities cluster (Italy)
Global Women’s Network for the Energy Transition (GWNET) (Austria)
Energiefrühstück (Austria)
Female Architects - part of the Architects' Association in DK
Industry associations (e.g., European Heat Pump Association)
WECF (Women Engage for a Common Future)
FAST - Federation of scientific and technical association (Italy)
Womenuniverse : Alumni association of technical University of Graz (Austria)
FELIN (FEmale Leaders INitiative)(Austria)









Set up “late nights” events (open “nights” for visitors at RE power plants)
Sponsoring students’ visits to industrial plants
Give visibility to successful female testimonials, promote positive role models.
Bring together stakeholders to encourage project development actions in smart cities.
Establish a Repository of Resources on gender equality in the renewable energy sector,
Set up a platform for academic papers
Use interactive digital billboards
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Figure 10 Participants of the W4RES CCWS
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5 ANNEXES
5.1 Annex I - W4RES Co-Creation Workshop Agenda
W4RES Co-Creation Workshop

27/04/2021 - Virtual Meeting
Event structure

Time

Duration

Description

WELCOME

14:00

5’

Online check-in & Welcome

OBJECTIVES OF THE
CCWS

14:05

5’

W4RES project overview & objectives of the workshop

INTRODUCTIONS

14:10

20’

Meet & greet to introduce partners and participants

PRESENTATION ON
FINDINGS of the first
phase of W4RES

14:30

15’

Quick presentation of main findings from
• Framework conditions analysis
• Stakeholders perceptions analysis: barriers and
measures

Technical setup /
short break

14:45

5’

Practicalities concerning the co-creation sessions

CO-CREATING
MEASURES
World Café
4 parallel breakout
sessions

14:50

20’

15:10

20’

15:30

20’

15:50

20’

Four parallel sessions – groups rotate every 20’
1. Business support & Co-evaluation
2. Technical support & Co-evaluation
3. Capacity building & Co-evaluation
4. Awareness raising & Co-evaluation

Short break/Info

16:10

10’

Upcoming activities and events in W4RES

KEY TAKEAWAYS
FROM THE SESSIONS
and Q&A

16:20

25’

Each of the four rapporteurs takes 5 minutes to brief the
plenary with the main results from the discussion. Additional 2
to 3 minutes for Q&A

CONCLUSION

16:45

5’

Wrap-up & end of the CCWS
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5.2 Annex II - W4RES Co-Creation Workshop List of
Participants
Participants

Country

Role within the CCWS

1

Aldona Kluczek

Poland

Advisory Board member

2

Bipasha Baruah

Canada

Advisory Board member

3

Dimitris Psychoyios

Greece

Advisory Board member

4

Eleni Heracleous

Greece

Advisory Board member

5

Giulia Cancian

Belgium / EU

Advisory Board member

6

Ihsane Haouach

Belgium

Advisory Board member

7

Kirsten Gram-Hanssen

Denmark

Advisory Board member

8

Leen Govaerts

Belgium

Advisory Board member

9

Marisol Oropeza

Mexico

Advisory Board member

10

Marta San Roman

Spain

Advisory Board member

11

Moez Jomâa

Norway

Advisory Board member

12

Tatiana Guštafiková

Slovakia

Advisory Board member

13

Tsvetomira Kulevska

Bulgaria

Advisory Board member

14

Ursula Eicker

Canada

Advisory Board member

15

Zeynep Gulru Goker

Turkey

Advisory Board member

16

Zuzana Okániková

Slovakia

Advisory Board member

17

External Expert 1

Italy

External RHC sector Expert

18

External Expert 2

Austria

External RHC sector Expert

19

External Expert 3

Belgium

External RHC sector Expert

20

External Expert 4

Bulgaria

External RHC sector Expert

21

External Expert 5

Denmark

External RHC sector Expert

22

External Expert 6

Slovakia

External RHC sector Expert

23

External Expert 7

Greece

External RHC sector Expert

24

External Expert 8

Italy

External RHC sector Expert

25

External Expert 9

Germany

External RHC sector Expert

26

External Expert 10

Greece

External RHC sector Expert

27

External Expert 11

Slovakia

External RHC sector Expert

28

External Expert 12

Italy

External RHC sector Expert

29

External Expert 13

Slovakia

External RHC sector Expert
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30

External Expert 14

Germany

External RHC sector Expert

31

Angelina Tomova

Bulgaria

Consortium partner: EAP

32

Anja Rühlemann

Germany

Consortium partner: WECF

33

Bastian Schroeter

Germany

Consortium partner: HFT

34

Carmen Heinrich

Germany

Consortium partner: WECF

35

Davide Casarin

Belgium

Consortium partner: WR

36

Elsebeth Terkelsen

Denmark

Consortium partner: EGC

37

Ina Karova

Bulgaria

Consortium partner: EAP

38

Innocent Mateeka

Slovakia

Consortium partner: PEDAL

39

Jana Bielikova

Slovakia

Consortium partner: PEDAL

40

Julie Buschardt

Denmark

Consortium partner: EGC

41

Katharina Habersbrunner

Germany

Consortium partner: WECF

42

Kostas Dasopoulos

Greece

Consortium partner: Q-PLAN

43

Martina Di Gallo

Italy

Consortium partner: CIVI

44

Miriam De Angelis

Italy

Consortium partner: APRE

45

Nathalie De Silva

Germany

Consortium partner: S2i

46

Nathalie Richet

Belgium

Consortium partner: EUREC

47

Serena Fabbrini

Italy

Consortium partner: APRE

48

Verena Weiler

Germany

Consortium partner: HFT

49

Yiannis Konstas

Greece

Consortium partner: Q-PLAN
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5.3 Annex III - W4RES Co Creation Workshop Briefing
Presentation
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